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Economic Development Stimulus Money for Coin Laundrie
By: J.D. Johnson

Grants and Low Interest Loans from Federal and State Economic Development
Agencies are now available to the Coin Laundry Industry.  Recognizing that the Coin
Laundry Industrydés placement of stores i 9§
qualify for these grants and loans, the governing agencies now include them in as a
qualified business for this money. Southern Automatic Machinery Co. has just completed
and opened their first new coin laundry using Economic Development loans and grants.

How does this work? Our customer, Sudz City, located in Augusta, GA obtained over 50%
of the turn key cost of the store using E.D. monies and in conjunction with conventional financing was able to
complete their funding package. In fact, their low interest stimulus loan has no payments for 24 months and will
be forgiven under certain conditions. These monies are available for startup stores, additional locations and
remodeling. Monies can also be applied for operating capital in some cases. The key here is your location.
The area you are in dictates the amount of money available for the project. To maximize this, try to stay in ar-
eas over 50,000 in population.

No one knows how long this program will be available, so now is the time to act! If you have been considering
updating your equipment or wanting to add another location to your business, you probably will qualify for some
part of this stimulus money. Let us help you get this and put it to work.

For more information contact your Southern Automatic Machinery Co. Sales Consultant. He or she can get the
process started and within a week we will know what your plan qualifies for.

Economic Development Grants and Loans FREE SEMINAR!
Southern Automatic Machinery is offering a FREE &= 360 View i W Trattic QY Aerial Wap |
Seminar on obtaining available Economic Developme e z

AE. D. 0 | oans and grants
and for opening New Coin Laundries. The Seminar W
be held at our Atlanta office/warehouse on Thursday,

July 29, 2010 at 6:30PM. Seating is limited and advarj

registration is recommended to reserve a seat. Pleas A >

register for this event to insure your space as noted b oy s N &

DATE: Thursday, July 29, 2010 G

TIME: 6:30pm centre Phwy Contr Py \

REGISTER: By Phone @ 408449344, | 0;?
] Email: sales@southernautomatic.com ‘

or Internet @ www.southernautomatic.con
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's Your Business Sweeping Money Out The Door?

Southern Automatic Machinery Co. ASAMCOO can hel
call can get you a personal meeting with one of our sales
representatives to go over your utilities and see where we can
save you money on your gas, electric or vending pricing. We
are here to help and look forward to helping you rake in the
money, not sweep it out the door. Take advantage of the
experts here at SAMCO and make 2010 the best year ever in
business profits for your Coin Laundry.

| o - T .
Marla Fletcher, Sales/Marketing Manager

@ 1800-969-7627 or sales@southernautomatic.com

Monthly topics for operating a coin laundry

By: Marla Fletcher

Last month we talked about selecting the perfect location for a coin laundry, and what criteria is needed
in picking out your location. This month we will discuss who your customers are. Experience tells us, you
can not gear your business for succeed, unless you know who your customers are. You will need to ask
yourself the following questions:
1) Who will my customers be, and how will they get to my location?
2) What is the income level of my customers?
3) What are my customers looking for in a coin laundry location, that will bring them and keep

them coming back to my facility?

4 ) What size machines do my customersd use?
The answer to the above questions will help you layout your laundry. Coin laundry customers
are usually lower income, are local renters, have children, construction workers, and customers who need
large washers to wash comforters and/or utilize a drop off service. Once you determine who your custom-
ers are, you will need to layout your laundry according to their needs. If you have a large location space,
you can have a section for a drop  -off laundry service. This not only brings in more revenue, but gives your
attendant something to do, if you have an attended store. A drop -off service appeals to the customer who
does not have time to do their own laundry, so this service will bring them to your facility. For those moms
that have children to wash for, a play area is needed to keep them happy and off the equipment. Construc-
tion workers work different hours, and would benefit from a 24 hour

laundry. Good parking and automatic doors are an added perk to a Let us know:

customer. They do not want to haul their laundry across a busy parking lot If you have a topic you would like to

and then fumble to open a door. The added benefit of an automatic door, is have discussed, or would like to see

th t t the d theref lina th tsid f something added to our newsletter,
e customers cannot prop the door open therefore, cooling the outside o please send your request to:

the building. Some laundries offer Free coffee and donuts; video arcades, sales@southernautomatic.com

television sets for viewing, children play areas, Free Wi -Fi, etc. By knowing |or faxitto: 404-344-9244.

your customers, you can cater your laundry to their needs , so you keep
them coming back. ' ' ' Your input is
Stay tuned for more topics on adding value to your coin laundry. greatly appreciated.

Thank you. Al







